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CHAP'rER .I 
IN'l1RODUOTION 
Statement of the. Problem 
The purpose of this study was to determine the sources 
of and the uses for free material which may be used in 
the teaching of economic geography in the high school. 
Analysis .of the Problem 
Subproblems involved in the major problem were: r'? ·:; .~ ·· - •- .: 
1. To determine the sources where material could 
be obtained for use as supplementary material in economic 
geography classes. 
2. To determine whether this material was suitable 
for use in the classroom in respect to content, illustra-
tions, advertising and readability. 
3. To suggest uses for material in the classroom. 
4 . To suggest equipment which is desirable for 
gaining the greatest benefit from the materials . 
Justification of the Problem 
Our mode of living changes to such an extent within 
1 
the period of one year that the impossibility of a 
textbook being completely up-to-date by the time the 
book is in the hands of the teacher and student is 
recognized by all. Materials in the form of pamphlets 1 
pictures, exhibits, sarrwles, films, and charts can be 
used to bring the textbook up-to-date, maintain stu-
dent interest, and present additional facts which are 
not present in the textbook. 1 Herbert A. Tonne points 
out that these materials must be classified as visual 
aids. He write s : 
1tnff persons assume t hat films are the 
only kind of visual aid. In this they are 
in -error. The blackboard is the simplest 
visual aid and for most purposes, still the 
most efficient. Maps, charts, graphs, 
pictures, models, cartoons, flash cards 
and similar devices must also be classed 
as visual aids. 
This study should give the teacher a comprehensive 
list of materials with suggested uses for a class in 
high school economic geography. 
Delimitat i on of the Problem 
'l'he writer purposely l imited this paper to the 
educational materials which could be obtained free of 
1 
ron..'l'le, Herbert A·, Princinles of Business Education, 
The Gregg Publishing Company, New York, 1947, p. 106 
2 
charge from sources other than the Federal Government. 
This was don€ because of the almost unlimited supply 
of material available from private business sources 
and because a teacher interested in governmental pub-
lications can obtain price lists on any g iven subject 
from the various government offices. Also, studies 
have been made regarding the use of such publications 
in the classroom. Motion pictures were not included 
because many other studies have been made regarding , 
the sources and uses of' motion pictures in the class-
room. 
Stat~me~t of Organization Into Chapters 
In Chapter I, the problem has been stated and 
analyzed. Chapter II presents a review of related 
literature. Chapter III discusses the method of pro-
cedure. Chapter IV presents the types of visual aid 
equipment desirable and the supplementary materials 
with suggested classroom uses. In the appendix the 
reader will find the complete address of each source 
mentioned in Chapter IV. 
CHil..PTER II 
REVIEW OF RELATED LITERATURE 
f_ In this investigation, a study was mfl,de or related 
literature to establish the current thinking on the use 
of visual aids in the classroom. Included. in the rela-
ted literature section are research studies on the use 
of visual aids, books written by authorities in the 
field, yearbooks of national educational associations 
and books written on the subject of general education. 
These references are listed in the bibliography. 
Economic geography has been defined by Jones1 in 
his "Economic Geography 11 as a study which "embraces a 
consideration of hunting, fishing, grazing, forest 
industries, mining, manufacturing, transportation and 
trade." Ridgley2 in his book "Influence of Geography 
on our Economic Life", says geography is 11 to help the 
American Youth to become acquainted with everyday sur-
roundings and to sense the influence of these surroundings. 
1 as quoted in Sheehan's, An Analysis£[ Workbooks 
In Economic Geographi, Masters Thesis, Boston University, 
1949, P• 3 
2Ibid, P• 3 
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on current economic and social activities." It is the 
writer ' s belief that this can be best accomplished 
through the use of visual aid materials which, if pro-
perly used, will help present these economic activities 
of Americans' to the pupil in a manner 1 which will be 
easily ')l.nderstood . 
Accordine to McKown and Rob erts "A . ·\fisual aid is 
a device used to present a c learer concept, apprecia-
tion, or interpretation of the material to b e learned." 
In bring ing out the importance of the use of this 
material Dent2 states: 
I ' is hardly necessary to go outside 
the realm of daily experience to bring to 
mind the importance of the visual repre-
sentation in forming lasting impressions. 
vw·e remember that which has been unusual 
and which has been seen clearly • • • • • 
In the educational field, experimental 
evidence has favored the use of visual-
sensory aids in practically every carefully 
- controlled experiment. This has caused the 
thinking educator to give consideration to 
educational possibilities. 
Dale3 favors the use of a varie ty of aids. He 
lAs quoted in Walker's, ~~of Visual ~in 
The Teaching of Junior High School Mathematics , Masters 
Service Paper;-Bos ton Univers ity, 1945, P• 3 
2Dent, Ellsworth c., The Audio-Visual Handbook, The 
society for Visual Education, Inc., Chicago, 1939, p. 5 
3nale, Edgar, Audio-Visual . Methods in Teaching, The 
Dryden Press, New York, 1946, P• 3 
5 
states: 
The use of a wide variety of teach-
ing aids in the school enables education 
to be more concrete--and therefore to 
build better abstractions. Intelligent, 
well-grounded abstractions are impossible 
without rich, meaningful, concrete ex-
periences. And well-organized concepts 
and generalizations enable us to manage 
new concrete experiences with increased 
skill. 
At the time of this study teachers universally 
acclaimed the use of visual aids in the classroom. 
Colleges and Universities were giving courses in the 
proper use of visual aids . Leading educators were 
stressing the ,importance of the proper use of sup-
plementary materials. Herbert A. Tonne1 states: 
Visual ·aids have become very important 
in teaching. Pictures often succeed in 
putting an idea across when words fail. 
Therefore visual aids are efficient tools 
in the hands of a good teacher. 
'l1he importance of proper training before using the 
2 
visual aids cannot be overstressed. Dent states: 
The extent to which these valuable 
aids are used and the degree of effective-
ness with vihich they vvi 11 be employed in 
any teaching situation will depend almost 
entirely upon the amount and quality of 
1 Tonne, Herbert A. , Principles of Business Education, 
Gregg Publishing Company, New York, 1947, P• 165 
2 Dent, op. cit., ~ P· 13 
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the training the teacher has received. 
The greatest factor retaFding the more 
extensive and more intelligent use of 
visual-sensory ... aids is the inadequate 
training of teachers to mak e use of the 
materials available. 
!. According to Dal e a 
Audio-visual materials must be 
understood in their relationship to 
teaching as a whole and to the learn-
. ing process as a who e! Unless the 
teacher grasps this relationship, she 
can scarcely expect to make intelligent 
or ;fruitful use of these techniques 
that offer so much help in her daily 
tasks. 
A definite limit exists on the usefulness of visual 
aids. Any teaching aid is not sufficient by itself, 
but must be used to supplement the instruction given . 
on the subject. They cannot simply be presented to the 
student with the exp ectation that learning will take 
place. The use of supplementary material must be planned 
to prevent its becoming merely entertainment for the 
pupil or even worse, when the material is not good or 
is above the interest level of the student, the result 
may be compl e te boredom. 
Planning the use of supplementary materials entails 
a critical analysis by the teacher to determine if the 
material is easily understood, readable, up-to-date, and 
lacking in all the inconsistencies which serve only to 
lnale, op. cit., P• 6 
7 
amuse students. 1 William L. Einolf in his discussion of 
motion pictures as visual aids in teaching a unit on the 
animal industries in h~gh school economic geography 
states: 
As every teacher knows, such analysis 
is a ttmust 11 in order to prevent the unintended 
amusement and temporary confusion ..• sometimes 
caused by the many little oddities contained 
in educational films--oddities which discount 
heavily the educational values such films 
might otherwise have. 
This statement also holds for those other supplemen-
tary materials such as film strips, charts, exhibits, 
samples and pamphlets. A relatively old but not out-
2 
moded statement by Anna Verona Dorris serves to 
illustrate the importance of this planning. 
Many schools th~oughout the country 
are well equipped with visual materials and 
apparatus, but they are used in a haphazard 
fashion and with little knowledge of any 
definite technique governing their employ-
ment. 'rhe finest tool is worthless if 
placed in unskilled hands. Its effective-
ness depends upon the skill of the operator. 
Herbert A. Tonne of New York University, in his dis-
cussion of visual aids in business educe.tion states: 
1Einolf, William L., "A Unit of Teaching: The Animal 
Industries", Sixth Yearbook, National Business Teachers 
Association, PP• 213, 214 
2as quoted in Walker, op. cit., P• 8 
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When teachers assume that visual 
aids are a substitute for good training, 
the result is disastrous. As training 
aids they can make a significant con-
tribution to learning. Sometimes they 
can be used to illustrate particular 
processes but, in every case, specific 
teaching must parallel the use of the 
training aid • • • 
Dale2 has also stressed the preparation for use of 
supplementary materials to insure maximum learning. 
He states: 
'When we use audio-visual materials 
in the classroom and bring the world to 
our children, we should do more than 
merely to set out on a sightseeing tour 
for which and over which we have no 
responsibility •••• before we take 
the trip we ought to stimulate questions 
~1d problems in the minds of the students. 
We must help them get each other ready to 
see certain things, aid them to reflect 
on what they see, help them to integrate 
their information and attitudes with 
previous information and attitudes simi-
larly gained, build generalizations--
make their ·learning transferable • . 
To p erform the aoove functions, the teacher must 
have considerable training in the proper use of sup-
plementary materials and above all must take the 
necessary time in preparing for the use of each aid. 
1bese authors seemed to be in agreement that 
visual aids could be exceedingly helpful to the 
1 Tonne, op. cit., P• 8 
2nale, Audio-Visual Methods In •reaching, p. 496 
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teacher and student if the use of them was well planned. 
The teacher must not depend upon them as a substitute 
for good teaching, but for use in the further develop-
ment of knowledge regarding a certain subject, as ·a 
motivation device, as a basic presentation for a lesson 
or ~b hold the students ' interest. 
Many of the accepted truths regarding the use and 
value ~f teaching aids, developed through years of use 
in classrooms by experienced teachers, are presented by 
Dent1 in his handbook. They are: 
(a) That visual aids are most effective when 
closely correlated with the course of 
study or curriculum. 
(b) That visual materials will not supplant 
the text book, or teacher, but will 
supplement and increase the effective-
ness of the "teacher and text. Hence the 
term, "Visual Aids". 
(c) That the most effective visual lesson 
is one that is treated as any good 
lesson should be handled. The mere 
exposure of children to visual materials 
will not, by some mysterious process, 
teach them. 
{d) That the organization and administra-
tion of visual materials must be such 
that they are available at the precise 
moment when the teacher wants them. 
(e) That the inherent nature of visual aids--
their concreteness--is such that they 
1 Dent, Audio-Visual Handbook, P• 14, 15 
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should be excellent in quality and 
accurate in detail. Misinformation 
obtained through a visual aid is 
inexcuseable. 
(f) 'l'ha t a fe w pertinent ill us tra tions 
are better than a score or more of 
less related ones. 
( g ) Visual aids should make accessible 
in the cla ssroom that which is in-
acc ess ible. 
(h) No one type or class of visual aids 
should be used to the exclusion of 
others. Each has its own value and 
use. 
The writer believes these statements can be accep-
ted as go od procedure in the use of visual aid materials 
in the classroom~ With proper planning and use of these 
materials the outcome should be satisfactory from both 
teacher and student viewpolnt. 
In this chapter the writer has presented a sampling 
of the current opinions relating to the use of visual 
aids and supplementary materials . The consensus of 
opinion is that visual aids are not only useable in the 
classroom, but are becoming a necessity if students are 
to gain the maximum amount of understanding in a limited 
time . The most important aspect in the use of supplemen-
t ary materials is teacher training and preparation. 
I n view of the overwhelming evidence in favor of 
the we l l-directed use of supplementary a.ids in all classes , 
the writer feels that presenting a comprehensive list of 
11 
free materials for use in economic geography classes will 
be helpful for teachers. 
The next chapter co nsi sts of the methods of pro-
cedure used in this study. 
i2 
CHAPTER III 
METtiODS OF- PROCEDURE 
1) The writer consulted books, bulletin~, maga-
zines, visual education catalogues, and the classified 
sect~on of the telepl~ne directory for addresses of 
private business sources, utilities, and national, 
local or foreign a s sociations likely to have supplemen-
tary materials available to the classroom teacher. 
2) Addresses obtained by this method were con-
tacted by mail requesting materials and addi tt onal 
sources where material relating to their type of pro• 
duct, business or industry could be obtained. 
3) Upon rece iving replies from the original 
rontacts, the above procedure was repeateo. for the 
newly suggested sources. 
4) As supplementary materials were received, the 
writer analyzed each one for appropriate content, 
interest level, amount -and nature of advertising, illus-
trations, and accuracy of information. 
5) Materials selected by the above procedure were 
indexed according to topics usually covered in high 
school economic geography. 
6) - A table was developed whereby it was possible 
13 
to suggest uses for each individual item selected for 
inclusion in this study. 
7) The materials were listed alphabetically by 
topic, in the table. 
8) The various items under each topic were analyzed 
and divided into one or more of the three primary cata-
1 gories ; introductory, general use, or review materials. 
9) •rhe rna terials were further classified according 
to the .. type of student or teacher activity for which 
they were best suited. 1 
10) Upon completion of the classification of materials; 
entries were made in the appropriate columns to signify 
the writer's recomm·enda tions. 
_ 11) The complete address of each recommended source 
was listed in the appendix. 
1For the specific facto rs used in selecting material 
for each category, see Chapter IV. 
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CHAPTER IV 
SUPPLEMEN'rARY MA TERL4.LS AND 'l1HEIR RECOMMENDED USES 
In the presentation of the supplementary materials~ 
three major classifications are used: introductory 
materials, general use materials, and those primarily 
useful for review purposes. The materials are further 
separated into six groups: student reading, projects, 
the slow learner, display, projection, and teacher 
reference. 
As an explanation of Table I, which is used for 
the pres:e.."'ltation of the materials, each column is trea-
ted separately, showing how supplementary materials in 
general can be used for each purpose. 
Introductory Materials 
The writer in ~~is study recommends the use of 
booklets, pamphlets, charts, and film strips as intro-
ductory material. The following factors were considered 
in recommending supplementary material: 
tBooklets ~Pamphlets 
1. Materials of this type which are to be used by 
the teacher and student as an introduction to a new unit 
15 
or lesson must be brief and written in a manner which 
will motivate student interest . 
2. Booklets which are well illustrated with perti-
nent pictures and charts are best suited for introductory 
reading . 
3. Thore materials available in quantity are excel-
lent for introduXory information as they may be distributed 
to the students for home reading assignments . 
4. Booklets were selected which gave a complete 
explanation of terms so that a minimum of misunderstanding 
may be encountered. 
Charts 
1 . Charts are best ffilited for introductory purposes 
when they are general in nature and help to bring out the 
importance of the unit to be studied. 
2. Charts which present a general outline of a unit 
may be used to excellent advantage in creating student 
interest. 
Film Strips 
1. Film strips to be satisfactory for introductory 
purposes must stress the importance of the unit and 
should con~ribute to the basic information needed for 
the understanding of the unit . 
2 . Film strips selected for .this purpose should be 
brief. Only the more liapor tant points of a unit should 
16 
be presented to give the student an overview of the unit. 
General Use Materials 
All good supplementary materials have a place in the 
classroom as aids in 'procuring a better understanding of 
the subject matter on the part of the student and in 
gaining the maximum benef.it from the available classroom 
time. The writer considered the following points in his 
selection of material for this purpose . 
Booklets and Pamphlets 
1. Material~ of this type, if they are to encourage 
learning must be written and illustrated so as to main-
tain student interest in the topic. 
2. Materials should either contribute information 
which is not available in the textbook or help in bring-
ing the textbook information up-to-date. 
3. Materials available in quantity are well suited 
for use as a basis for student proj ects and reports. 
4. Materials containing charts, graphs and other 
illustrations which students can cut out and work into 
bulletin board displays are useful in creating interest 
in the unit. 
5. Materials containing good i..i....Lustra tions for use 
in an opaque projector may be excellent motivating and 
17 
/ 
learning devices. 
Charts 
1. 'f.he writer in selecting charts for this use 
considered simplicity of subject matter presented, type 
of presentation, size, and general interest level of 
chart. 
2. :Many of the charts were developed specifically 
for use in the classroom. They are usually colorful 
and contain much basic information relating to the unit 
or l esson. 
Film Strips 
1. The selection of pictures, clarity of presenta-
tion, length of the strip, and its adaptability to the 
subject matter were the factors considereu in the recom-
me ntations. 
2. Materials of this type, to be well sui te d for 
presenting subject matter, should be a sequence of 
pictures illustrating the development of an industry, or 
a short presentation of the highlights of a unit or lesson. 
Samples 
1. Displays in the classroom can give the student 
direct contact with materials in a form with which he is 
not familiar. For example, a sample of sugar cane will 
be of great interest to a student who has never seen 
sugar except in its refine d state. 
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2. Srunple displays showing the various steps in a 
process or ingredients usea in making a finished product 
will aid the student in gaining a greater understanding 
than would be possible from study and discussion of text-
book matel"'ial. 
Review Material 
The materials selected by the writer for review 
purposes are, for the most part, relatively brief and 
co~tain questions, short descriptions, pictures, or 
other information relating to the ~ighlights of the unit. 
Boolt:lets and Pamphlets 
1. Materials consisting of a series of questions 
covering the Lmportant topics of a unit can be helpful to 
the teacher. 
2. Pamphlets which are relatively brief and descrip-
tive in nature can be used at the end of a unit as a 
s.our.ce :· 0f ques .t:h<Dns to check on the comprehension of the 
student. 
3. Booklets containing pictures illustrating a 
series of steps in a process or successive steps in the 
development of a produet or industry can be used effec-
tively in the opaque projector as a quick review. 
Charts 
1. A discussion of a chart covering the important 
19 
steps in a manufacturing process or industry is a good 
method of review. 
Film Strips 
1. Film strips which have been used during the 
study of a unit may often be employed to great advantage 
when used again for review purposes. 
2. Film str•ips which give a general coverage rather 
than an accent on specific topics are best for review 
purposes. 
Student Reading 
The next section of Table I breaks down the intro-
duction, general and review columns into specific sug-
gestions for using the materials. •rhe writer selected 
six class activities and recommended each aid for the use 
it was best suited. Following are the criteria considered 
by the writer before recommending ti~e materials for use. 
1. Size of print. The printing in any supplemen-
tary material distributed for student reading must be 
relatively large and clear enough for easy reading. 
2. MeaningfUl content. Booklets containing many 
words or descriptions of processes which students do not 
understand will be a waste of time. 
3. Illustrations. At the high school level, many 
20 
illustrations in the booklet are essential to break up 
the page , and make the booklet appear more entertaining 
and interesting to motivate students. 
4. Appropriate level. 'rhe materials must be writ-
ten for the comprehension of tenth grade students, which 
means a relatively simple vocabulary and few involved 
details . 
Projects 
1. Under this classifica tion, the writer includes 
those materials which can be obtained in quantity and 
distributed to students for use as a basis of making 
up notebooks, displays, or developing reports for c l ass 
presentation. 
2. Illustrations that can be clipped out, sugges-
tions for w2king displays, or samples of products are 
eoccellent for this purpose. 
Slow Learner 
1. The primary consideration in recommending materials 
for use with slow learners was to obtain attractive, inter-
esting .material which would hold the interest of any stu-
dent. 
21 
Display 
1 . Charts and graphs constitute the majority of 
material recommended for this use . 
2. Samples and exhibits which can be used to ac-
quaint students with a product or process with which 
they have not come in personal contact are included. 
3. Color, interest and manner of presentation 
were considered as prime requisites for materials to be 
used on bulletin-boards . 
Projection 
1. Film strips were, of course, placed in this 
category. 
2. Pamphlets for this use must contain interest-
ing pictures which can be used intact or cut and used 
in the opaque projector . 
3. Charts for this purpose must be small enough 
for use in the op~que projector . 
Teacher Reference 
1. Materials containing valuable information, 
but too technical or unattractive for student use, were 
placed in this category. 
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2. Many materials recommended for other uses are 
also included here because of the valuable information 
they contain. 
3. Materials containing many questions which can 
be used for review and testing purposes were recommended 
for this use. 
Overall Rating 
The writer, in the last column of the table, has 
given each publication a rating based upon his own 
opinion of the merits of the aid in relation to all the 
materials included in this study. He has rated each 
one either fair (1), good (2), or excellent (3). Material 
not considered at least fair was thrown out for purposes 
of this study. 
The rating assigned was on the basis of how well 
the material fit into any of the purposes mentioned pre-
viously, type and quantity of advertising, general ap-
pe?-rance, and availability. They need not fit more than 
one catagory to recieve the top rating. 
The following section of this chapter consists of 
the supplementary materials and the writer's recommenda-
tions for their use . 
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·rABLE I 
SOURCES AND SUGGES 'I1ED USES FOR SUPPLEMENTARY MATERIALS 
I 
! Topic Source Title of Pub. 
! . ' • ··-- · - . -- - · 
!.Africa 
! 
British Information 
Service 
Introducing West 
Africa 
The Anglo-Egyptian 
Sudan 
Britain and West 
Africa 
From Darkness To 
Light 
!Aircraft 
! Air Transport Association 
· : 
. B 27 
! B 78! I 
' I 
B 25: 
Use ., Suitable for~ 
X 
X 
X 
X 
X 
X --
I 
i 
I X 
X 1 
2 
X 2 
2 
Air Transport Facts 
and Figures B 114 X 
C . X X 
: x 2 
2 Airline Map of u.s. 
United Airlines 
History of Mail 
Historic Planes 
Air Cargo 
Alaska 
The Mainliner 300 
Air Transportation 
Mainliner Meals 
Alaska Steamship Company 
Good Natural Map of 
Alaska 
New England Dairy & Food 
Council 
Hello From Alaska 
p 16 
P 9 X 
c 8 
0 10 
B 26 X 
B 11 
C X 
B 29 
X 
X 
X 
X ' 
.. x 
X 
XX 
X 
X 
X 
X 
X 
xpc 
X X pc 
,pc 
X 
X 
X: 
I 
i 
! 
X I 
X x x\ 
1 
3 
3 
3 
3 
2 
2 
i 
I 
I 
i 3 \ 
j 
i 
I 3 ! 
B•Booklet, C:Chart, F=Fi·lm Strip, P=Photograph, S•Sample 
- .. .. .. - . .... . ·- · . ...... ----- ' 
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Aluminum 
Aluminum Company of 
America 
An outline of 
Aluminum B 64 X X 2 
Aluminum Its Story B 44 X X X 2 
Aluminum c s X X X 3 
Argentina 
Pan American Union 
Argentina c X ~ 1 
The Argentine Repub-
lie 1939 B 15 X X 1 
Australia 
Australian News and 
Information Bureau 
Austral i .a and You B X X X 1 
A Look at Australia B 28 X X X X · x 3 
Maps of Australia ('I 13 X ~ X 3 v Fducational Posters c 7 X 2 
Know Australia B 74 X X X 2 
Australia B X X X 2 
Automobiles 
Bureau of Educational 
Services 
Contribution of 
Motor Vehicles to 
Industry, Farm and 
Home (teaching unit B p X X X X X X ~ X X 3 
General Motors Corporatior 
Transpol"ta tion Pro-
gress B ~4 X X X X X 3 
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r-1 
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American Battle for 
Abundance B 97 X X X X 2 
Automobil e Facts and 
Figures B 77 •' X .,, X 2 
Cylinders and Paddl e 
'~\'heels c X X X 3 
From Iron Ore to 
Finished Product c X X X X 3 · 
Bananas 
See Fruit 
Brazil 
Brazilian Government 
Trade Bureau 
Brazil 1949 B 61 X X X X 2 
Timber in Brazil B 22 X X X X 1 
A Trip to Brazil B 39 X X )( X X 3 
Resources of Brazil c X X X 3 
See Coffee 
Canada 
-
canadian Information 
Service 
Your Neighbor Canada B 
-
X X ; 1 .. 
-
canada 1949 B p,B X X X X 3 
Canada from Sea to 
Sea B 76 X X 2 
canadian Nat ional Ra il-
reacts 
Tourists Iviap of 
Canada c X X 
various scenic 
Folders X X X 2 
Cel}lemt 
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~~ ~ u ~ 8 ~ . I ] ~~ • ~ 0 0 H Ul 0 H G> ~ 
'E$ <!) b ~ ·~ ~ ·or, ~~ p. 0 0 l 0 fl) 00 nJ+-4 ~ Topic Source Title of Pub. ~ ~ ~ (!) ~ ' &:: ·~ "" ~ (!)<!) p:; A E-« 
Cement {Continued) 
Portland Cement Associa-
tion 
.A Practical Course 
in Concrete B 67 X X X 2 
Cereal 
See Grain 
Cheese 
Kraft Cheese Company 
The Romance of Cheffie B 51 X X X X X 2 
New England Dairy and 
Food Counci 1 
Cheese, Let's Find 
Out About It B 15 X X X X 3 
Chemicals 
E· I· duPoht de Nemours 
Co. 
Nylon Gives You 
Something Extra B 13 X 2 
Rayon Today B 15 X X X X 2 
Coal Tar and 'rhe 
Chemist B 28 X X X 2 
Cellophane High• 
lights B X X 1 
Salt and 'l'he Chemist B 33 X X X X X X 3 
Chile 
Chile - American Associa-
tion 
Road Map of Chile B 69 X X X X X X 3 
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Chile (Continued) 
Chile-American As so cia-
tion 
Industrial and Eco-
nomic Progress in 
Chile B ~9 X X X X X X 3 
China 
The China Society of 
America 
China and What China 
Produces B X X X X 2 
Some of Your Ques-
tions About China 
Answered B X X X 2 
Coal 
Allied Chemical and Dye 
Corporation 
Products Derived 
from Coal c X X ~ X 2 
Bituminous Coal Institute ' 
Old King Coal .Calls 
a New Tune B - X X X X 1 
Pertinent Facts 
About Coal B 12 X X X X X X J) 
The Firebox B - X X X 2 
From Raincoats to 
Records c - X Pc 1 
u.s. Reserves and 
Production c - X ~ 2 
A do~m to Earth Pic-
ture of Coal B - X X X X X X 2 
The Beginnings of 
Coal B 6 X X X X X 3 
&.Booklet, C:Chart, F:Film strip, P:Photograph, S:Sample 
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Coal {Continued) 
Delaware, Lackawana and 
Western Coal Company 
The story of Blue 
Coal B 
-
X X X pc X 3 
E· D. duPont de Nemours 
Co. 
The Story of Coal, 
Air and Water B 28 X X 2 
Coal Tar and the 
Chemist B 28 X X X 2 
Lehigh Navigation Coal 
Company 
The Wonders of 
Anthracite B - X X ~ 2 
The Hudson Coal Company 
D&H Anthracite B - X X X X X X pc X 3 
Cocoa 
Hershey Chocolate Company 
The Story of Choco-
late and cocoa B - X X X X 2 
Hershey Educational 
Chart c X X X X X X X 3 
Lamont Corliss and Compazy 
History of Chocolate 
and Cocoa s X X 3 
United Fruit Company 
Middle America and 
Cocoa B s X X X 2 
TABLE I ( CONT;) 
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Coffee 
Brazilian Government 
Trade Bureau 
Brazilian Coffee B 2C X X X X X X X 2 
Brazil Coffees B 31 X X X X 2 
National Federation of 
Coffee Growers of 
Colombia· 
Coffee Map of the 
Republic of Colombia c X pc 2 
•rhe Land of Coffee B 31 X X X X 3 
Pan- American Coffee 
Bureau / 
Coffee B 24 X x · X X X X 3 
Coffee, A Study of a 
Good Neighbor Pro-
duct 
How Coffee Came to 
America B - X X X 1 
Coffee, A Study of 
Inter-American Eco-
nomic a B 
- X X X 1 
Standard Brands, Inc. 
The Story of Coffee B 
-
X X X 1 
Colombia 
See Coffee 
Communication 
R.C . A .. Communications Inc. 
Time Changer c X X X 2 
World Chart of Com-
munic a tions c X X X 2 
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Communication (Continued ) 
United Air Lines 
The History of Mail p X X X 3 
Conservation 
See Forests and T.v.A. 
Copper 
Copper and Brass Research 
As so cia tion 
History of Copper 
and Brass B X X X X 3 
Corn 
Corn Industries Research 
Foundation 
Corn Facts and 
Figures B 41 X 1 
The story of Corn 
and Its Products B 59 X X X X X X X X 3 
Corn Products Refining 
Company 
The Romance of 
Prairie Gold B X X X 2 
Cotton 
Anderson Clayton Company 
Texas Cotton From 
Seed to Mill B X X X X X 3 
Bibb Manufacturing 
Company 
The Story of Cotton B 51 lx X X X 2 
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Cotton (Continued ) 
Cluett, Peabody and 
Company 
See How Important 
Cotton is to the 
u. s. A. c X X X X 3 
The Story of Cotton B 
-
X X X X X X 3 
Cotton-Textile Institute 
Do You Know B 
-
. . .. X X 2 
Cotton Around the 
world c X X X 3 
Louisiana State Depart-
ment of Agriculture and 
Immigration 
Facts About Cotton B - X X X X 1 
Samples of Cotton 
a.Yld Cottonseed s X X X 3 
National Cotton Council 
ThiS is Cotton B lE X ~ X X X X 3 
Cotton Quiz B - X X 1 
Cotton and You B - X X X 1 
Cotton, World's 
Most Ver satile Fibre c X ~ X 2 
Cottons eed and Its 
Products B 3J pc X X 1 
Machines Come to 
Cotton B lE X ~ X X X X 3 
A year on a Cotton 
Farm B ~ X pc X X X X X 3 
Cotton Seed 
National Cottonseed Pro-
ducers Association 
Cottonseed and its 
Products B 3 oc. X X. ] 
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Cottonseed (Continued) 
National CoDtonseed Pro-
ducers Association 
{Continued) 
Feeding Praetices 1948 B 0 X X 1 First in War, First i n 
Peace B 
- X X X 1 
Dairy Products 
Evaporated Milk Associa-
tion 
Evaporated Milk, 
What It Is, How It Is 
Produced c - X X 1 
' 
New England Dairy and Food 
Council 
Newer Knowledge of 
Milk B 24 XX Jt 2 
Milk-Let ' s Find Out 
About It B 19 X X X X X 3 
Milk for a Nation B 2~ X X X X X X X 3 
Large Pictures of 
Cows p X X 2 
See : Cheese 
!Dominican Republic 
Dominican Republic Inform-
a tion Service 
Facts About the 
Dominican Republic 
(Folder ) X X 1 
Map of t.l-J.e Domi nican 
Republic c X X X X 3 
Tourist Folders X X 1 
B:Booklet, C: Chart, F=Film strip, P: Photographs, S:Sample 
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Fish 
Gorton- Pew Fisher ie s 
Company 
The Fisheries B 6 X X X X 2 
-
Massachusetts Fisheries 
Assoc. 
Food From . The Sea B ~4 X X ......... . X 2 
Flour 
General Mills Inc. 
The Story of Modern 
Flour Mill ing B - X X 1 
Processes of Flour 
Milling c X X X 1 
Wheat Flour Institute 
From ~Vheat to Flour B ~8 X X X X ] 3 
Forests 
Alabama Department of Con-
servation 
Ten Lessons in 
' 
Forestry B :>6 X X pc X X 2 
The Woods the Farmer 
Owned B - X X 1 
American Forest Products 
Industries 
The First Business ir: 
~9 America B X X X 2 
Paul Bunyan' s Quiz B r- X X X X X 3 .. 
Where We Grow Our 
'I'rees c X X X X 3 
Wood, Of Vast Impor -
tance to All of Us c X X X 2 
3 5 
TABLE I ( CONT .) 
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American Forest Products 
Industries (Continuea ) 
T·rees for Tomorrow B 62 X X X X X X X 3 
Products of Amer ican 
:B,ores ts c X X X :X 3 
SouthemCypress Manufact-
uring Association 
An Inside Story of 
Tidewater .Red Cypres~ B X X 1 
American Southern 
Cypress B X X X 2 
The Big Cypres s 
Swamp B ~ X X X X 2 
United States Plywood Corp. 
Ply~ood, Micarta and 
Weldwood s c X 1 
West Coast Lumbermans As so-
ciation 
Gabby and the Forest 
Fires B X X 1 
Lumber Industry Facts B ~8 X X 2 
Timber and Game-Twin ,' 
Products B ~2 :x; X X X 3 
Trees for Tomorrow B ~2 X X X X X X X 3 
Boss Logger B ~2 X X X X X X 3 
The First Business ir. 
America B ~9 X X X 2 
West Coast Tree Farms B ~7 X X X X X X 3 
The Story of Forests B ~0 X X X X X 3 
Keep America Green B - X X X 2 
The Story of West 
Coast Lumber F - X pc X 3 
Western Pine Association 
The story of Western 
Pine B X X IX 2 
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Forests (Continued ) 
Western Pine Association 
(Continued) 
Forests Products are 
Growing B 6 X X 1 
Our Abundant Fores·ts B 14 X X X X 2 
Facts About Differen 
Types of Pines B - X X 2 
ee Rubber, Turpentine, 
etc. 
Fruit 
California -Fruit Growers 
Exchange ' 
The Story of Ca.li-
fornia Oranges and 
Lemons B 30 X X X X X 2 
Set of 18 Pictures 
of Oranges and Lemons p X X :X 3 
Florida Citrus Commission 
Citrus Fruits B 40 X X X 2 
Citrus Industry of 
Florida B ~ X X X X X X 3 
United Fruit Company 
Middle America and 
Bananas B 7 X X X 3 
Gas ·· 
American Gas As sociation 
History of Gas 
(Comics ) X X X X 2 
The Story of Gas B 28 X X X 2 
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Glass 
Corning Glass Works 
Glass and You B 50 X X X X X X 3 
The Mirror of Mt. 
Palomar B 7 X X X 3 
Owens~ Illinois Glass Com-
pany 
The Miracle of Glass B p3 X X X X X X X 2 
Glass B ~9 X X X 2 
Anierican Living and 
Its Relation to Glas~ B - X X 2 
Blow Pipes B - X X X X 3 
Glassed Foods B - X X X 2 
Pittsburgh Plate Glass 
Company 
The Romsn ce of Glass B ~8 X X X 2 
Grain 
Chamber of Commerce of 
Minnesota 
Grain From Farm to 
Market B ~2 X X X X X X X 3 
General Mills Incorpora tOO. 
The Story of Cereal 
Grains B ~0 X X X X 2 
Minneapolis Grain Exchange 
Grain B ~2 X ~ X X X XX 3 
Ralston Purina Company 
A Handbook of Cereal 
Grains B - X X X X 2 
38 
TABLE I {CO NT. ) 
Use Suitable for : 
r-1 
~~ '"ci1 g ~ ~ ~ I ] e e ~ 0 0 ·J.t Ill 0 J.t G> ~ 
'E$ Q) b ~ ·~ ~ .. , ~~ p. 0 " l 0 (I) 00 ~ ~ Topic Source Title ~f Pub . ~ ~ ~ ~ ~ ' J:: ~ •ri ,t:3 ~ ~ 
Grain (Continued) 
See Corn, Wheat, Rice, 
etc. 
Granite 
Barre Granite As so cia tion 
A Letter to Junior 
.,4bout Barre Granite B D.s X X X X X 3 
The History of 
Granite B - X X 3 
Grapefruit 
See Fruit 
Graphite 
Joseph Dixon Cruicible 
Company 
Graphite Exhibit s X IK 1 
Great Bri tain 
British Information Ser-
vice 
Great Britain, Her 
Na tural and Indus-
trial Resources c X X X ~ X 3 
Gypsum 
United States Gypsum Com-
pany 
Gypsum Exhibit s X K 2 
Iron 
See Steel 
B:Booklet, C:Chart, F=Film Strip, P:Photograph, S:Sample 
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La tin .2\..merica 
Middle America Informa ti01 
Bureau 
Middle America and 
Tropical Woods B 6 X X X X X 3 
Middle America and 
Bananas B 7 X X X 3 
Land Use and Its 
Relation to Foreign 
Trade B 8 X X X 2 
Every .American Has A 
Personal Stake in 
Our Relations With 
Middle America B 6 X X X 1 
Standard Oil Company of 
New Jersey 
Pictorial Map of 
Americas c X X X ]( X 3 
Taca Airways Agency 
Pietorial Map of 
Nicaraqua c X X 3 
Pictorial Map of El 
Savador c X ] 3 
Booklets on all the 
Central American 
Countries X 1 
See Individual Countries 
Leather 
General Shoe_ Corporation 
The Romance of 
Leather B 3 5 X X X XX X X 3 
How Modern Shoes are 
Made B 69 X X X XX X X 3 
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Leather (Continued) 
New England Shoe and 
Lea ther Association 
--
.. 
!A Trip Through the 
Tannery B 
-
X X X X X X X 3 
The Romance of I 
Leather B 35 X X X X X X 3 
Tanners Council of Amer-
lea 
Specimens of Shoe 
Leather s X X 2 
The Romance of 
Leather B 35 X X X X X X 3 
United Shoe Machinery 
Corp. 
How Modern Shoes are 
Made B 69 X X X ~ X X X 3 
United States Mili-
tary Footwear B 42 X X X X 2 
Lemons 
See Fruit 
Lumber 
See Forests 
Mail 
See United Airlines and 
Railroads 
Maps 
Denoyer- GeppertCompany 
Envelope of Informa-
tion on :Maps s X 1 
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Marble 
The Georgia Marble Com-
pany 
The Story of Georgia 
~3 Marble B X X X 2 
Margarine 
Kraft Cheese Company 
From Farm to Dinner 
ill able B 25 X X 2 Margarine Fact File . X X X 1 
National Association of 
Margarine Manufacturers 
Margarine Fact File X 
Study Guide for Mar-
X 1 
garine X X X 1 
Markets 
Department of Agriculture 
of Idaho 
Markets and Market 
Preferences B 8 X X 2 
Florida Department of 
Agriculture 
Florida State 
Farmers Markets B 59 X ~ X X X X X 2 
Swift and Company 
Markets Compete With 
Markets B De X 2 
~eat 
American Meat Institue 
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Meat {Continued) 
American Meat Ins t i t ute 
(Continued) 
Colored Meat Charts X X X 2 
Reference Book of 
the Industry B 6~ X. X 2 
. Armour and Company 
Armour s Food Source Map c X X X X X 3 
Swift and Company 
The March to Market 
(Comi c s ) 15 X X X X 2 
Markets Compete with 
Markets B X X X 2 
The Livestock and 
Meat Packing Indus-
64 try B 
-
· X X X X X X 2 
The History of Meat B ~( X X X X X X X 3 
Merchant Marine 
United States Maritime 
Commission 
u.s. Merchant Marine 
At War B 8C X X X X X 3 
Merchant Marine for 
Trade and Defense B 72 X X X X X X X 3 
23 Pictures of Dif-
ferent Phases of 
Merchant Marine Life 
and Activities p X X X 3 
Mexico 
National Railways of 
Mexico 
Assprted Travel 
Folders X IX ? 
B=Booklet, C: Chart, F: Film Strip, P: Photograph, S: Sample 
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Milk 
See Dairy Products 
Minerals 
See Individual Minerals 
Montana 
~/Iontana Incorporated 
Hit tin ' The High 
Spots in Montana B 
-
X x X 1 
Naval stores 
See Turpentine 
New Zealand 
New Eng land Dairy and Food 
Council 
Hello from New Zea-
land B 31 X X X X X X 3 
Nylon 
Na tional Fetieration of 
Textiles, Incorporated 
Nylon gives You Some-
thing Extra B 13 ~ X 1 Nylon, Tex tile Fibre B 30 X X 2 
Oil 
See Petroleum 
Oranges 
See Fruit 
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Panama 
Panama National Tourist 
Commission 
Tourist Pamphlets on 
Panama p X X X 1 
Paper 
Crown Zellerbach Corpora-
tion 
History and Descrip-
tion of Paper Making B - X X X X 2 Paper, Its story B - X X X X 2 Growing Paper on 
Farms B - X X X X X X X X 3 
Ha.1Jl!Jlermill Paper Company . 
From Spruce Tree To 
\ 'ri ting Paper c X X X X X 2 
Scott Paper Company 
The Manufacture of Paper B 6 X X X 1 
Peanuts 
National Peanut Council 
The Powerful Peanut B 
-
X X: X X X 2 
Petroleum 
American Petroleum Insti-
tute 
Your Local Oil Man B 
-
pc X 1 
Feed::tng America B - pc X 1 
Oil in a Woman ' s 
World B - ' • X X •'. 1 t Pocketbook of Pr B 
- X X X X 2 ' . ress 
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Petro 1 eum (.Continued ) .... / - / 
" 
., 
-
American Petroleum Insti-
tu.te (Continued ) 
90 Years of Progress , a ·- X X X X 3 -
Petroleum Marketing c ~ X X 3 
Petroleum Transporta-
tion c pc X X 3 
Petroleum Discovery 
and Production 0 X X X 3 
Petroleum Products c X X X 3 
The Early Years B 1'-3 X X X 2 
The Burning Rivers B 4 pc X X X X X 3 
Great Grow the Gases c 
-
X X 2 
Sunshine in the 
Rockies B - X X X 1 
Bureau of Educational Ser-
vices 
Contribution of 
Petroleum to Industry B 
Home and Farm (A com- p 
plete teaching unit) c X X X X X X X X X 3 
Colonial Beacon Oil Com-
pany 
Oil Industry Information 
Committee 
90 Years of Progress B 
-
X X X X X 3 
The Story of Oil B 
-
pc X X X 1 
Standard Oil Company of 
New Jersey 
Conservation B 
- X X X X X 2 
Rubber From Oil B ~4 X X X X X X X 3 
Petroleum in the 
World B X X X X X X 3 
Natrual Gas B ~0 X X X 1 
Photo Memo ' s 1- 6 p De X lX X 3 
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Petroleum (Continued) 
s t :andard Oil Company of 
New Jersey 
From Oil Well To You c X X 2 
Potatoes 
Depar.~ment of Agriculture 
of Idaho 
Bulk Handling of 
Potatoes B 6 X X X X 2 
Markets and Marke t 
Preferences B 18 X X 2 
Growing the Idaho 
Potato B 31 X X X X X 2 
Railroads 
As soclation of American 
Railroads 
Railroads in this 
Century . B 24 X X X 2 
The Railroad Story B 31 X X X X X X X X 3 
The Huxnan Side of 
Railroading B 16 X X X X 2 
American Railroads, 
Their Growth and 
Development B 32 X X X X X X 3 
Railroads at work B 68 X X X X X X 3 
Yearbook of Informa-
tion B 
-
X X 1 Quiz on Railroads 
and Rail roading B - X X 3 
Railroads to Serve 
-You B 
-
X X X 1 
Railroads and Mail F X X X X 3 
Railroads and the 
Food We Eat F X X X X 3 
Railroads and Your 
Home F X X X X 3 
B:Booklet, C=Chart, F=Film Strip, f ·= Pho tograp:Q:, S=Sample 
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Railroads (Continued) 
' 
Association of .American 
Railroads (Continued) 
Pullman Progress c - X X ;x: X 3 
The Romance of Rai 1-
roads B ~ X X X X 2 
Behind Your Pullman 
Ticket B - X X X X 3 
Pullman Dress Para~e B 
-
X X X X pc X 2 
Calvacade of Express B 22 X X X X 2 
Teachers Kit-57 8 by 
10 inch Photographs 
with Suggested Uses JG .X X X X X pc X X 3 
Atchison, Topeka and Santa 
Fe Railroad System 
Conquest F X X X 2 
New York Central System 
Operation Selkirk B - X X X X X X X 3 
Railroads at liVork B 68 X X X X X X 3 
Assorted •rravel 
Folders X ~ 1 
New York, New Haven and 
Hartford Railway Company 
It's Fun to Travel 
by Train F X X X X 3 
; Night and Day F X X X X 3 
Rayon 
National Federation of 
Textiles 
How Rayon Staple 
Serves the woolen 
and Worsted Indus-
tries B P-2 X X X 1 
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Rayon lGontl nued) 
National Federation of 
'l'extil es (Continued) 
How Rayon is Made B 
- X X X X X X X 3 
See Chemicals 
Rice 
Louisiana State Depart-
ment of Agr i culture and 
Irmnigration 
Ric e B 23 X X 1 
Rice Samples s X X X 2 
Rubber 
.---
B~ F· Goodrich Company 
Rubber, Its History 
and Uses :9 9 X X X 1 
The Wonder Book of 
Rubber (Comics) X X X X X 3 
Firestone Tire and Rubber 
Company 
Samples of Natural 
and Synthetic ·Rubber s X X 3 
Samples of Smoked 
Shee t Rubber s X X 3 
Samples of Rayon and 
CottOn Dipped in 
Rubber s X X 3 
How Firestone ':[~ ires 
are Made B 26 X X X X X X X 2 
Rubber, Na tural and 
Synthetic c X X 1 
Rubber B 29 X X pc X X X X X 3 
United Stat es Rubber Com-
pany 
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Rubber (Continued) 
United States Rubber 
Company 
Rubber, The Miracle 
Material B 30 X X X X X X X 3 
'rhe 'l'ire That Sci ence 
Built B 10 X X X X X X 2 
Salt 
see Chemicals, duPont 
Shoes 
International Shoe Compmy 
The story of Foot-
wear, Shoes Through 
the Ages B 36 X X X X X X X 3 
s ee Leather 
Silk 
International Silk Asso-
elation 
Photographs Illustra· 
ting the Silk Indus -
try in u. s. p (N pt A ail ab e At P1 es nt 
Soap 
Proctor and Gamble 
The Story of Soap B 32 X X X X pc 2 
Spice 
American Spice Trade 
As s oci ation 
A Manual on Spices _B tl6 y X 1 
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Spice . ( Continued) 
.American Spice Trade .As so 
ciation {Continued) 
Memorandum on Spice B 1~ X X 1 
Steel 
Bethlehem steel Company 
Steel in the Making B 7C X X X X X X X 3 
Heat Colors and 'l'em-
per Col0rs c X X X X 2 
9 Pound Box of Sam-
ples s X X X 3 
Iron and Steel Institute 
The Picture of Steel B 4'i X XX X X X X X X 3 
Steel Facts B X X X 1 
Steel from the Mine 
to You c X X X X 3 
Steel Serves the 
Farmer B - X X X X 1-
Sugar 
American Sugar Refining 
Company, 'lb.e 
The Story of Cane 
Sugar B 
-
X X X X 2 
Farmer and Manufactul"ers 
Beet Sugar Association 
The Story of Bee t 
Sugar FrOm the Seed 
to Sack B 1~ X X X 2 
Louisiana State Depart-
ment of .~ricul ture and 
Immigration 
B-Booklet, C- Chart, F-Film Strip, P-Photograph, s~ ample 
I 
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Sugar lGontlnued) 
Louisiana state Depart-
ment of AgricUlture and 
Immigration (Continued ) 
A Brief Discussion of 
the History of sugar 
Cane B 2C 
Sugar Cane Sruaple s 
Revere Sugar Refinery 
Sugar B 
-
Sugar Res ee.rch Founda. ti on, 
Inc. 
' 
"" Sugar the Energy Food c 
Sugar B 
-
United States Bee t Sugar 
:Association 
A Story of Sugar c 
The Silver Wedge B 56 
The Sugar Beet (with 
17 photographs) B 3E 
Tea 
Standard Brands, Inc. 
Surprising Facts 
About Tea B 4 
Telephone and Telegraph 
See Communications 
Textiles 
National Federation of 
Textiles Incorporated 
+3 ~J~ton lin i\/ r<:. ;ry 
~ool f =-nt,l ·•"' 1 
. ............ . ib arr 
Use 
e ~ 
0 f.! 
b ~ ~ c'lj 
X 
X X 
X X 
X 
X X 
X .X 
X 
X X 
X 
51 
Suitable f or : 
i! ·~ a ~ . I ~ ~~ ~ 0 Q) ~ ·~ ~ . ., ~~ . P. 0 . H>ri 0 Ill 00 ~ ~ ~ ~ - ,&: ~ •n ~ ~ A 
X 2 
X X 3 
X X X X X 3 
. . X 2 
X X X X X 3 
pc X X 3 
X 2 
X X X X X 3 
X X X 1 
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•rextiles (Continued) 
National Federation of 
Textiles Incorporated 
(Continued) 
Facts About Fabrics B ~.8 X X X 1 
Avisco, . Crimped B 
Staple s 
-
X X X 1 
See Cotton, wool, etc. 
Tobacco 
R. J. Reynolds 'l1obacco 
Company 
Information about the 
Manufacture of Camel~ B 2 X X 1 
Trade Rou tes 
u. s. Maritime connnission 
Essential United 
States and Foreign 
Trade Routes c X X X 3 
Trains 
See -Railroads 
Transportation 
See Railroads, Automobile~ 
Aircraft, etc. 
Turpentine 
American Turpentine 
Farmers Association 
Working Trees for 
Naval Stores B ~6 J( X X 2 
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T.V. !A. 
Tennessee valley Authorit~ 
TVA 1950 B ~ X X X 3 
TVA Power 1949 B ~6 X X X 3 
The Tennessee Vall ey 
(Map) c 
-
.X X X X 2 
Facts About Major 
TVA Dams c - X X X X 2 
Cheaper Transporta-
tion With The Ten- -
' 
nessee River B ~5 X X X 2 
Industrial Trends in 
the Tennes see Valley B - X X 1 
Uruguay 
Uruguayan Information 
Bureau 
Uruguay B - X X X X 1 
Tourist Folders X X X 1 
Venezuela 
Venezuelan Information 
Service 
Travel Folders X X X 1 
Pro duets of Venezuel~ B 
-
X X X X X 2 
weather 
Chief of United States 
Weather Bureau 
The Weather Bureau B 38 X X X X 2 
Fighting Cold Weather 
With Fruit and Vege-
table Men B 4 X X X 1 
Weather Symbols and 
Clouds c X X :X X 1 
Weather Forecasting B ~5 X X 1 
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Wheat 
General Mills Incorporatec 
The 1Vheat Kernel and 
Its Food Elements .C. X X 2 
Ralston Purina Company 
Grain of ·wheat c - X X X X 2 
Food Value in a 
Grain of Wheat c X X 1 
See Grain and Flour 
Wool 
Botany Worsted Mills 
A Vool Primer B - X X X X 2 
Forstman Woolen Company 
Facts About Wool B - X X X X X X X 3 
National Association of 
Wool Manufacturers 
Wool in the United 
states B ~4 X X X X X X X 3 
Wool Bureau, The 
Wool 'round the Year B ~3 X 1 
Wool Facts {every 2 
months) B X 3 
Wool in the World B ~1 X X X X ] X X X 3 
Know Your Wool Facts B ~0 X X 1 
A Capsule Course on 
Woo l B ~0 X X X X X 2 
Mohair B - X X ]( X 1 
Many Film Strips 
Available, Ask for 
List 
BIBLIOGRAPHY 
'l'hesis 
Sheehan, Robert E., An Analysis of Workbooks in Economic 
Geography, Unpublished Master 's 'rhesis, Boston 
Universi ty, 1949. 
Service Papers 
Walker, Clare, The Use of Visual Aids in the Teaching of 
Junior Hi gh School Mathematic s, Master ' s Service 
Paper, Boston University, 1945, 55 pp. 
Books 
McKown, Harry c., and Roberts, Alvin B., Audio-Visual 
Aids to Instruction, McGraw-Hill Book Company, Inc., 
New York, 1940, 385 PP• 
Dent, Ellsworth c., 11he Audio-Visual Handbo ok, 'I'he Society 
fo r Visual Education, Inc., Chicago, 1939, 206 pp. 
'I'onne, herbert .A., Principles of Business Education, Gregg 
Publishing Company , New York , 194'7, 568 pp. 
Dale, Edgar , Audio- Visual Me thods in Teaching, 'rhe Dryden 
Press, New York, 1946, 3 PP • 
Yearbooks 
Einol.f, William L., A Unit of •reaching; The Animal Indus-
tries, Sixth Yearbook , National Business Teachers 
Assoc iat ion, New York, 213-244·PP• 
Bul..~.etins 
I<·ree and Inexpensive Learning Materials , George Peabody 
College for Teachers, Nashville , Tennessee ( ~ .25). 
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APPENDI!X 
SOURCES OF VISUAL AIDS 
Africa 
British Informa. tion Service, 30 Rockefeller Plaza,· N.y. 
Aircraft 
Air Transport Association, 1107 16th St. N. W., washing-
ton, D. C. 
United Airlines, Director of School Services, 5959 s. 
Cicero Ave., Chicago 38 
Alaska 
Alaska Steamship Company, Pier 2, Seattle, washing ton 
New England Dairy and Food Council, Boylston Street, 
Boston, Mass. 
Aluminum 
.Aluminum Company of America, 1445 Gulf Buildi ng, 
Pittsburgh, Pennsylvania 
Aluminum Goods Manufacturing Company, Manitowoc, Wis-
consin 
Argenti na 
Pan-American Union, Wasllington, D. c, 
Australia 
Australian News and Information Bureau, 630 Fifth 
Avenue, New York 20 
Automobiles 
Bureau of Educatlonal Service s, 401 Broadway, New 
York 13 
General Motors Corporation, Department or Public 
Relations, Detroit 
Brazil 
Brazilian Government Trade Bureau, 551 Fifth Avenue , 
New York 17 
Canada 
Canadian Information Service, 1205 15th Street, N.w., 
Washing ton, D. C. 
Canadian National Railroads, 105 w. Adans St., Chicago 
Cement 
Portland Cement Association, 33 w. Grant Ave., Chicago 
Cheese 
Kraft Cheese Company, Consumer Service Department, 
500 Pestigo Court, Chicago 
New Eng land Dairy and FOod Council, Boylston Street, 
Bos ton, Mass • 
Chemicals 
E. I· duPont Company, Wilmingt on 98, Delaware 
Chile 
Chile-American As oo cia. tion, 31 Nassau St., New York 5 
China 
Coal 
The China Society of America, 570 Lexing ton Avenue , 
New York 22 
Allied Chemical & Dye Corporation, The Barrett Division, 
40 Rector Street, New York 6 
Bituminous Goal Institute, Educational Department, 
Southern Building, Washington, D. C. 
Delaware, Lackawana andWestern Coal Company, 120 
Broadway, New York 
E. r. duPont de :r emours Company, Wilmington 98, 
DeJ:.aware 
Lehigh Navigation Coal Company , Fidelity-Philadelphia 
Trust, Philadelphia, Pennsylvania 
Cocoa 
Hershey Chocolate Company, Hershey, Pennsylvania 
Lamont Corliss and Company, 60 Hudson St., New York 13 
United Fruit Company, Pier 3, North River, New York 6 
Coffee 
Brazilian Government Trade Bureau, 551 Fifth Avenue, 
New York 17 
National Federation of Coffee Growers of Colombia, 
120 Wall Street, New York 
Pan-American Coffee Bureau, Educational Director, 
120 Wall Street, New York 
Standard Brands, Inc., 505 Madison Ave., New York 22 
Communications 
R.C.A. Communications, Inc., 66 Broad St., New York 
United Airlines, Director of School Services, 
5959 South Cicero Avenue, Chicago 
Copper 
Corn 
Copper and Brass Research Association, 420 Lexington 
Avenue, New York 
Corn Industries Research Foundation, 3 East 45th 
Street, New York 17 
Cotton 
Anderson Clayton Company, Houston, Texas 
Bibb Manufacturing Company, Macon, Georgia 
Cluett Peabody & Co., 10 East 40th St., New York 16 
~ cotton-Textile Institute, 271 Church St., New York 13 
Cotton (Continued) 
Louisiana State Department of Agriculture and Immigra-
tion, Baton Rouge or New Orleans, Louisiana 
National Cotton Council, P.o. Box 18, Memphis, Tenn. 
Cottonseed 
National Cottonseed Producers Association, 618 Wilson 
Building, Dallas 1, Texas 
Dairy Products 
Evaporated Milk Association, 307 North Michigan Ave., 
Chicago 
New England Dairy and Food Council, 687 Boylston St., 
Boston, Mass. 
Dominican Republic 
Fish 
Dominican Republic Information Service, 507 5th Ave., 
New York 17 
Gorton-Pew Fisheries Company, Gloucester, Mass. 
Mass. Fisheries Association, Fish Pier, Boston, Mass. 
Flour 
General Mills, Inc., Minneapolis, Minn. 
Wheat Flour Institute, 309 w. Jackson Blvd., Chicago 6 
Forests 
Alabama Department of Conservation, Division of 
Forestry, Montgomery, Alabama 
American Forest Products Industries, 1319 Eighteenth 
Street N. w., Washington, D. c. 
Southern Cypress Manufacturing Association, Barnett 
National Bank Building, Jacksonville 1, Florida 
United States Plywood Corporation, New York 18 
Forests (Continued) 
West Coast Lumbermen's Association, 1410 s. w. 
Morrison St., Portland, Oregon 
Western Pine Association, Yeon Building, Portland, 
Oregon 
Fruit 
California Fruit Growers Exchange, Educational Division, 
Sunkist Building, Los Angeles, California 
~ Florida Citrus Commission, Lakeland, Florida 
Gas 
Glass 
United Fruit Company, Pier 3, North River, New York 6 
American Gas Association, 420 Lexington Ave., New York 
Corning Glass Works, Corning, New York 
Owens-Illinois Glass Company, Toledo, Ohio 
Pittsburgh Plate Glass Co., Pittsburgh, Pennsylvania 
Grain 
Chamber of Commerce of Minnesota, 160 Chamber of 
Commerce, Minneapolis, Minn. 
General Mills, Inc., Minneapolis, Minn. 
Minneapolis Grain Exchange, Minneapolis, Minn. 
Ralston Purina Company, Checkerboard Sq., St. Louis 2 
Granite 
Barre Granite Association, Barre, Ve~ont 
Graphite 
Joseph Dixon Cruicible Company, Wayne and Monmouth 
Streets, Jersey City 3, New Jersey 
Great Britain 
British Information Service, 30 Rockefeller Plaza, N. Y. 
, 
Gypsum 
United States Gypsum Co., 300 w. Adams St., Chicago 
Latin America 
Middle America Information Bureau, Box 93, Lennox 
Hill Station, New York 21 
Standard Oil Company of New Jersey, 30 Rockefeller 
Plaza, New York 
Taca Airways Agency, P. 0. Box 1346, New Orleans, La. 
Leather 
Maps 
General Shoe Corporation, Nashville, Tennessee 
New England Shoe and Leather Association, 210 Lincoln 
Street, Boston, Mass. 
Tanners Council of America, 100 Gold St., New York 7 
United Shoe Machi nery Corporation, Boston, Mass. 
Denoyer-Geppert Co., 5235 Ravenswood Ave., Chicago 
Marble 
The Georgia Marble Company, Tate, Georgia 
Margarine 
Kraft Cheese Company, Consumer Service Department, 
500 Pestigo Court, Chicago 
National Association of Margarine Manufacturers, 
Munsey Building, Washington 4, D. c. 
Markets 
Department of Agriculture, Boise, Idaho 
Florida Department of Agriculture, Tallahassee, 
Florida 
•, . 
Meat 
American Meat Institute, 59 E• Van Buren st., Chicago 5 
.Ar•mour and Co., Public Relations Division, Ch icago 
Swi ft and Company, Public Relations Department, 
Union Stock Yards, Chicago 
Merchant Marine 
U. s. Maritime Commission, Division of Inf ormation 
~~ 4 526, Co~nerce Building, Wa shing ton, D· e. 
Mexico 
National Railways of Mexico, Rm.. 942, 120 Wall St., 
New York 
Montana 
Montana Incorporated, Helena, Montana 
. New Zealand 
Nyl; n 
New England Dairy and Food Council, Boylston Street, 
Boston, Mass. 
National Federa tion of Textiles, I nc., 389 5th Avenue, 
New York 
Panama 
Pap er 
panama National Tourist Commission, 390 Park Avenue, 
New York 22 
Crown Zellerbach Corporation, 343 Sansorne Street, San 
Francisco 
Hammermill Paper Company, Erie, Pennsylvania 
Scott Paper Com~any, Chester, Penn~ylvania 
Peanuts 
National Peanut Council, 812 Citizens and Southern 
I 
Peanuts (Continued) 
National Bank Building, Atlanta 3, Georgia 
Petroleum 
American Petroleum Institute, New York 20 
Bureau of Educational Services, 401 Broadway, New York 13 
Colonial Beacon Oil Company, 378 Beacon St., Boston 
Oil Information Committee, 670 Fifth Ave., New York 19 
Standard Oil Company of New Jersey, 30 Rockefeller 
Plaza, New York 20 
Potatoes 
Department of Agriculture, Boise, Idaho 
Railroads 
Association of American Railroads, Washington, D. c. 
Atchison, Topeka, and Santa Fe Railway System, Public 
Relations Department, 80 East Jackson Blvd. Chicago 4 
New York Central System, 466 Lexington Ave., New York 17 
New York, New Haven, and Hart ford Railway Company, 
Public Relations Department, R-490, South Station, 
Boston, Mass. 
·Rayon 
Rice 
National Federation of Textiles, 389 5th Ave., New York 16 
Louisiana State Department of Agriculture and Immigration, 
New Orleans, Louisiana 
Rubber 
B. F. Goodrich Company, Akron, Ohio 
Firestone Tire and Rubber Company, Akron, Ohio 
U. s. Rubber Company, Rockefeller Center, New York 
Shoes 
International Shoe Company, st . Louis, Missouri 
Silk 
- International Silk Association, 486 4th Ave., New York 
soap 
Spice 
Steel 
Proctor and Gamble, Cincinnati, Ohio 
American Spice Trade Association, 82 Wall St., New York 5 
~ethlehem Steel Company, Bethlehem, Pennsylvania 
Iron and Steel Institute , 350 Fif t h Ave., New York 1 
Sugar 
Tea 
American Sugar Refining Co., 120 Wall St . , New York 
Farmers and Manufacturers Beet Sugar Association, 
Education Department, Second National Bank Building, 
Saginaw, Michigan 
Louisiana State Department of Agriculture and Immigra-
tion, Ba ton Rouge, Louisiana 
Hevere Sugar Refinery, 333 Medford St . , Charlestown, 
Mass. 
Sugar Research Foundation, Inc., 52 Wall St., New York 5 
U. s . Beet Sugar Association, vias[lirg ton, D. c. 
Standard Brands, Inc., 595 Madision Ave . , New York 22 
Textiles 
National Federation of Textiles, 389 5th Ave., New York 16 
•robacco 
R. J . Reynolds Tobacco Co., Winston Salem, North Carolina 
Trade Routes 
U. s. Maritime Commission, Commerce Building, Washington 
Turpentine 
Americ an Turpentine Farmers Assoc . , Valdosta, Georgia 
·r . v • .A . 
Tennessee Valley Authority, 'l'echnical Library, Knox-
ville, Tennessee 
Uruguay 
Uruguayan Informat ion Buree.u, 630 Fi fth Ave ., R-3461, 
New York 
Venezuela 
Venezuelan Information Service , 1775 Broadway, NewYork 19 
'f-eather 
'{hea t 
Wool 
Chief of U. S. Wea ther Bureau, Washing ton 25, D. C. 
General Mills Inc . , Minneapolis, Minneso t a 
Ra1ston Purina Co . , Checke rboard Sq., St. Louis 2, Mo. 
Botany ~~orsted Mills, Passa i c , New Jer sey 
:F'orstman Woolen Company, Pas sa ic, New Jersey 
National Assoc i a tion of Wool Ji~anufacturers , 386 4th 
Avenue, Ne1N York 16 
Wool Bur eau, 16 West 46th Street, New York 19 
